and your appetlte.@ 2
at Drew’s Place: :

We're all flred up for fruits and veggies

$4.95 « JULY 2020
07>

25274725496

SPECIAL SECTION TOP ATTORNEYS 2020: 496 WINNERS IN 44 SPECIALTIES AS CHOSEN BY THEIR PEERS



Getaways

Doors and reservation books are
opening up around the world

as leisure travelers ponder their
next destination. And if flying

isn't on your agenda just yet,
driving vacations are proving to be

extremely popular this summer,
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even inspiring an uptick in camper
and recreational vehicle sales.
While July and August dates are
booking up quickly, we're looking
ahead to fall for a rest-and-relax
getaway. Here are five escapes

on our radar — from a special
North Carolina golf package that
includes travel by private jet to an
unexpectedly luxe historic property
newly open in Austin. Travel safely

and enjoy. — Meda Kessler
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Travel and tee off in style
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Make a stress-free escape to
Pinehurst courtesy of a special deal
with the famed North Carolina golf
resort and Dallas-based JSX.

Photo courtesy of JSX

If you're ready to jet away for a long weekend but

the idea of flying on a packed plane doesn’t appeal to
you, Pinehurst Resort in North Carolina and private
jet operator JSX have a luxe deal for you this month.
The Love Field-based airline has partnered with the
iconic golf destination in offering three-night packages
with a nice bundle of vacation perks. You get round-
trip flights on JSX’s 30-seat Embraer ERJ-135 and

-145 business-class jets, airport transfers, rooms at the
resort’s Carolina Hotel, most meals and three rounds
of golf on any of Pinehurst’s nine 18-hole courses
(including famed No. 2) for $2,499 per person. Dates
for the all-inclusive packages are July 2-5 and July 9-12
(Thursday-Sunday), and flights depart from a private
terminal at Love Field. JSX flights include TSA-level
security, thermal passenger screening, free checked
bags, all-business-class seating and complimentary in-
flight cocktails. Prices are based on double occupancy,
though single rates are available. Learn more at
pinehurst.com/jsx-dallas-to-pinehurst. — Mike Hiller

The century-old Carolina Hotel is known as
the “Queen of the South.”

Photo courtesy of the Carolina Hotel

Play any of Pinehurst’s 18-hole courses during your four-day stay. ‘

Photo courtesy of Pinehurst Resort
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An expansive pool area features shaded lounging spots.

Austin
Old and New

While we struggle with Austin’s growth — too much traffic,
too many people — we're still drawn to the capital city of Texas.

And we're always looking for some place new to stay.

Auberge Resorts Collection has reimagined an Austin
landmark for one of its newest hospitality projects, the
Commodore Perry
Estate. This architectural
gem, built in 1928, is
set on 10 acres with
formal gardens in the
central city’s Hancock
Park, and was once the
country estate of Edgar
“Commodore” Perry,

a longtime Austin real
estate developer. Perry
got his nickname after
his boat washed away
during a Lake Austin
flood.

The property also has
served as a Catholic girls
school and a learning
center for an Indian
guru. The Auberge group
purchased it in 2017 with
plans to turn it into a luxury
boutique hotel.

The mansion itself has been restored and includes five luxury
suites that give a nod to the Perry family. Lutie’s Garden Restaurant,
named for Commodore’s wife, will serve dinner and weekend
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An urban landmark transitions
stylishly into a boutique hotel

L8 Pl
The garden-style cafe is named

for Lutie Perry, the wife of Edgar “Commodore” Perry.

]

Suites are roomy with a cozy living area, dining table for four and other amenities. Left, the resort’s interior designer
sourced much of the decor, art and furniture from around Texas, including antiques fairs.

brunch indoors and out. Chef Bradley Nicholson is manning the
kitchen and plans to showcase local vendors and produce, including
what’s grown on the property, in his Southern cuisine. There’s also a
bar in what was the living room, and books can be checked out from
the mansion library. A summer program of activities is extensive:
candlelight lounging poolside with specialty cocktail service,
housemade ice cream for the kids, picnic baskets for a leisurely
lunch in the gardens or at a nearby Austin park.
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The solarium features the original bold tile floors; much of the
original architecture remains, too.
A new building with a stucco exterior and terra-cotta tile roof is

designed to

match the
original house e e
and is home to
42 rooms and
seven terrace
suites. An
existing chapel
is available for
weddings; the
carriage house is
now the fitness
center.

San Francisco-
based designer
Ken Fulk
oversaw the
interiors, mixing
vintage and
custom pieces.
Fulk shopped
Texas antiques
shows — including those at Round Top — and estate sales to achieve a
refined mix of pieces from midcentury Italy and 1920s Spain.

It sounds like enough to make us forget about that Austin traffic.

Photos courtesy of Auberge Resorts Collection

THE DETAILS

Commodore Perry Estate Learn more and make reservations online,
where you also can see what health precautions the resort is taking to deal
with the coronavirus. Summer specials include discounted rooms and credit
toward food and beverage. 4100 Red River St., Austin,
aubergeresorts.com/commodoreperry

Attract new customers
to your business

The most effective way to reach prospective customers for
your business is by advertising to them in multiple ways on
multiple days. Research shows that without a coordinated
strategy of frequent, targeted impressions, your investment will
be wasted. We offer a variety of traditional and targeted tactics
to make sure your best prospects see your message with
enough frequency to move the needle in terms of consumer
awareness, interest, decision and ultimately purchase.

Social Channels
Align your business with the magazine’s brand and reach our
followers on Facebook and Instagram. We post frequent curated
content to our engaged readers who are also interested in news
about your business.

Email Marketing
Expand the reach of your email marketing message with our curated
reader list or a targeted consumer list based on income, home value,
geo and hundreds of other selection criteria. Your message can include
multiple links to pages on your website.

Geo-targeted Inserts
Distribute your card, tri-fold brochure or holiday catalog as a ride-
along with the magazine for half the cost of a standard mailer
through the post office. We'll distribute your preprinted piece, or take
advantage of our printing efficiencies with a turnkey solution.

Digital Display
Reach your target audience on mobile phones and traditional devices
using demographic, behavioral, content and geotargeting tactics.
A full suite of programmatic, paid search and video ads are available.
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For more information, email advertising@360westmagazine.com
or call 817-632-8100 ext 1101.



